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“Visualizing San Francisco: Exploring Signage & Public
Spaces”, is an interdisciplinary seminar for new students
at the University of San Francisco.

Participants assess their place in public space by inves-
tigating the presence of words and images in the urban
landscape.



Reading Signs
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Looking around through the lens
of “signage’ and reading / seeing
a city - VISUALIZING

Getting acquainted with a
place through the exploration
of signage.






Generate WELL BEING

Getting acquainted with their
class mates and their college town
through class field trips that
explore signage.



Sighage competes for attention,
conveys content, and merges Into
identity.
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Interpreting how signs affect
behavior

How signage can tell stories
about the spaces and places
they encounter









Stories can be about the history,
the environment and the people
who live or lived there.
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Signage can tell about the
identities of the people who
ive In a neighborhood
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Can reading signs help someone
feel connected to the place
they live!?

Signage > ldentity < Signage
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USF Student = |dentity

ncrease sense of well
beling and enjoy life




Retention

VS.
Attrition



Recelve a quality education

Evolve as critical thinkers
and agents of social change!?




— CHANGE THE WORLD FROM HERE —— )

% yNIVERSITY OF SAN FR ANCISCO
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GENERATE well being

Getting acquainted with their
class mates and their college town
through class field trips that
explore signage.






USF Mission and Core Values

-ashioning a more humane and
just world

Thinking about concepts of
soclal responsibility and service
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How people make meaning out
of [signs / objects / things] that
are a part of their lives.

How identities are formed
around the interpretation of
and making of “signs”






PEDOGOGY

bed -ago gy [ped-uh-goh-jee,
-g0J-ee]

noun, plural ped a -go -gies.

|. the function or work of a
teacher; teaching.




2. the art or science of teaching;
education; instructional methods.
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My Design Practice [2000 - the present]





San Francisco is a city of contrast with a diverse population.

Visual communications consist of text (letter forms or
typography) and image and are present everywhere
throughout San Francisco.
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Signage is located in public space in the form of direction-
al signage, retail signs, banners, posters, billboards and
advertisements and is found on the streets or inside and
outside of buildings.

The object of signage Is to establish a sense of place,
attract audiences and draw attention to the content
of the intended visual communications.
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Signage can say something or tell stories about the
spaces and places in San Francisco.

This course surveys an array of graphic design styles,
typographic forms and media dating from the early days
of San Francisco to the present in the form of ...






signage.
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What i1s Graphic Design?

What is Typography?

What is the role of Typography!?
What is the role of Graphic Design?
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Signage connects audiences to their communities and
creates identity in the urban landscape.

This class compares and contrasts different graphic

design styles and visual languages of historical eras
fromm MULTIPLE DISTRICTS OF SAN FRANCISCO.
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Students, as new citizens of San Francisco, will tour
various neighborhoods and communities throughout
the city to:

Observe
document

[with photography + field notes + drawings?]

dn a‘yze a collected samples of signage



I”eﬂ eCt on the intended audience

engage In writing about their discoveries in the

form of a...

THOUGHT PAPER

What signage is present and what kinds of “voices”
exist! Who are they speaking to and why?



DOWN THE

DRAIN




Students will learn to read the city around them and
better navigate their way through San Francisco’s public
spaces.
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signs are present?

kinds of meanings are made!






This course is an introduction to:

SemiOtiCS, also called semiotic studies or

(in the Saussurean tradition)

semiology, Is the study

of signs and sign processes (semiosis), indication,
designation, likeness, analogy, metaphor, symbolism,
signification, and communication.






Semiotics is closely related to the field of linguistics, which,
for its part, studies the structure and meaning of language.

Signs are everywhere. But how exactly are they shaped,
communicated, and understood.



Semiotics is often divided into three branches:

Semantics

Relation between signs and the things to which they
refer; their denotata, or meaning

Syntactics

Relations among signs in formal structures

Pragmatics

Relation between signs and the effects they have on the
people who use them






Semiotics is frequently seen as having important
anthropological dimensions;

for example, Umberto Eco proposes that every
cultural phenomenon can be studied as communication.
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Syntactics is the branch of semiotics that deals with the
formal properties of signs and symbols.

[2] More precisely, syntactics deals with the “rules that
govern how words are combined to form phrases and
sentences.”



in'my_ hand




Semantics deals with the relation of signs to their
designata and the objects which they may or do denote;

Pragmatics deals with the biotic aspects of semiosis,
that is, with all the psychological, biological, and sociological
phenomena which occur in the functioning of signs.
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Investigators
Journalists
Anthropologists
Historians
Detectives
Reporters

Relations among signs in formal structures






Keywords / Themes

Design, Graphic Design, Typography, Visual Communica-
tions, ldentity, Urban Form, Advertising, Communications,
Communities, Urban Planning, San Francisco, Posters,
Billboards, Banners, Way finding Systems, Audience and
|dentity, Diversity, Neighborhoods, Public Space, Private
Space, Landscape
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Field Trips

Students will visit and carefully study the following dis-
tricts in San Francisco to observe, document and com-
pare and contrast what types of signage have and are
present and who the intended audience Is.

The Golden Gate Park, Ocean Beach, Mission, Castro,
Chinatown, Fisherman’s Wharf, Sunset, Haight-Ashbury,
Pacific Heights, Potrero Hill, China Basin, SOMA, Tender-
loin, Financial District, Golden Gate National Parks.



A O i & ExPense

CORVERA'S
TOWING
(415) 559-3583
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Key moments, Themes, Places
How signage changed, enlivened or promoted action

1900's - The Great Fire and Earthquake, The Victorian
Era, WW|

|920's - Prohibition and Bootlegging, Panama Pacific
Exposition

|1930's - The Great Depression, the Golden Gate Inter-

national Exposition, 49-Mile Scenic Drive, Work Projects
Administration; VWPA






1940's - World War |l, Historic Walking Tour of Fisher-
man’s Wharf

|950's - Freeway Development and Suburbia, Bay Bridge
Development

|1960's - Haight-Ashbury, Civil Rights, Anti-War and the
Summer of Love

|970's - San Francisco Sign Ordinance, Gay Rights, Bill-
board Liberation Front,



[Ramp leading from the San Francisco-Oakland Bay Bridge to the site of the 1939 Golden Gate International Exposition on
Treasure Island] [graphic].m 1939 Feb. 18.



1980's - Vinyl Technologies and the Beginning of the
Digital Era

1990’s - Dot-Com Boom, Gentrification, Interactive
Sighage

2000’s - New Legislation, Prop G, 2008 Election, New
Technologies: the LED and Kinetic Signage, Signage in
the Future
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Over the years, SF BEAUTIFUL has helped push through legislation to
limit and regulate the amount and placement of billboards and other
commercial advertising throughout the city.

In 2002 they sponsored Proposition G, to prohibit any new billboards,
which passed with 79% voter approval.

In 2009, they successfully opposed Proposition D, which would have
allowed a massive installation of digital billboards on Market Street,

blighting our skyline.

In that same election, they also promoted Proposition E, which now
prohibits any new advertising on public property.

SF Beautiful remains committed to ensuring that the city enforces its
public advertising laws.

http://sfbeautiful.org/
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Why look at history?

Why study the past?
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The Beach Chalet, in renovation for its reincarnation as a brew pub and restaurant.
Appeared in Richmond Review, March 1995.
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"This gorgeous film pictures San Francisco’'s main thoroughfare as seen from the front window of a moving
Market Street cable car, before the downtown area was destroyed in the 1906 earthquake and fire. This unusual
record has been called the first “structural film" because it follows exactly the externally imposed structure of
the car ride."

http://www.youtube.com/watch?v=wzqs6DF_wGE&feature=related
http://www.youtube.com/watch?v=b_-x2_hXC2g&feature=related
http://www.youtube.com/watch?v=z4Hdn5EtnOE&feature=related


http://www.youtube.com/watch?v=oubsaFBUcTc
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San Franclsco International Airport

PLEASE CONSERVE
NATURAL RESOURCES
TAKE ONLY WHAT
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Even before the emergence of anthropology as an
academic discipline in the |1880s, ethnologists were
using photography as a tool of research.






Photography is an integral part of the course.

The act of photographing in public is an art itself.



[I] Anthropologists and non-anthropologists conducted
much of this work in the spirit of salvage ethnography
or attempts to record for posterity the ways-of-life of
societies assumed doomed to extinction

(see, for instance, the Native American photography
of Edward Curtis)
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Native American Horsemen & Horses by Edward Curtis.
Library of Congress photo












Travelodite

.







7
”

B
L

3
v |










Curriculum Is a prototype.

Developing SKILLS:

|. Analyze / Interpretation Skills
2. Wrrting / Publishing

3. Documentation Process

4. Time Management



Research!

http://vatortv/news/2009-06-09-the-first-printed-volume-of-wikipedia
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Areas of study for this course
Journalism
Communication Studies
Urban Planning
Graphic Design
Sociology

Psychology

Semiotics

Architecture
Marketing / Promotions
Public Relations
Anthropology

Archeology
it



Ethnography

Ethnography (from Greek ethnos = folk/people and
grapho = to write) Is a qualitative method aimed to
learn and understand cultural phenomena which reflect
the knowledge and system of meanings guiding the life
of a cultural group.






It was pioneered in the field of socio-cultural anthropol-
ogy but has also become a popular method in various
other fields of social sciences—particularly in sociology,
communication studies, design, and history






Ethnography is the study of people, ethnic groups

and other ethnic formations, their ethnogenesis,
composition, resettlement, social welfare characteristics,
as well as their material and spiritual culture.

It Is often employed for gathering empirical data on
human societies and cultures.






























Instogrnom

Fast beautiful & photo sharing

Meet Instagram

It's a fast, beautiful and fun way to share your
photos with friends and family.

Snap a picture, choose a filter to transform its look
and feel, then post to Instagram. Share to
Facebook, Twitter, and Tumblr too — it's as easy as
pie. It's photo sharing, reinvented.

Oh yeah, did we mention it's free?

Available on the 2 ‘H ITON
D App Store ?5 Google play

YOURACCOUNT - ABOUTUS - SUPPORT - BLOG - APl - JOBS - PRIVACY - TERMS 2012 INSTAGRAM, INC.



Ma'Keda Habtemariam'’s Signage / Documentation





Caren Balance's Signage / Documentation





Rachel Kaya's Signage / Documentation

SOTTO MARE |
OYSTERIA
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Rachel Kaya's Online Journal / Documentation

sf signage

art 295-spring 2012
rachel kaya

MAY 6, 2012



http://sfsignage.tumblr.com/

Luis Camancho's Online Journal / Documentation

SAN FRANCISCO
SIGNAGE

VISUALIZING SAN FRANCISCO: EXPLORING SIGNAGE & PUBLIC SPACES

ASK  ARCHIVE RANDOM RSS SEARCH

30TH SEP 2012

Litter Me Not!

30TH SEP 2012



http://locamacho-sfsignage.tumblr.com/

John Warda / Online Journals Documentation

San Francisco Signage l

B RSS

3 DAYS AGO Week 05 - San Francisco Signage #oARCHIVE
What We Did:

As a group we explored Golden Gate Park, located in close proximity to
school. The park is filled with monuments, open space, and attractions for all
ages.

Thought Paper:

This week we toured Golden Gate Park, an area filled with grass, trees,
architecture, and history, located in close proximity to the University of San
Francisco.

You would think signage has nothing to do with a park, however, it
actually does. The signs located in Golden Gate Park help with direction.
When you step foot into Golden Gate Park there is a sign illustrating a map
of the park with key points of interest, whether it is the Academy of Science,
the De Young Museum, the Japanese Tea Garden, or the Aids Memorial.
The map helped my group a lot. Even though | am from San Francisco there
were many places | did not know existed or their location. The place that we
had a hard time finding was the Gaelic Cross. | never knew there was an
enormous cross in Golden Gate Park. Believe it or not, | always drive on the
road in the front of the cross and never noticed the cross. Another place |
never knew about was the Aids Memorial. In reference to signage in Golden
Gate Park, | was on the track and field team for my high school and we used
to run by the memorial three times a week and | never knew that it was the
Aids Memorial. If |l just stopped to read the sign on the massive rocks, |
would have known what it was.


http://johnwsfsignage.tumblr.com/

W4

40288
ART 195 - 04

Lone Mountain 141B

University of San Francisce / Art + Architecture
Fall 2012

Signage competes for attention, conveys content, and merges into identity. “Visualizing San
Francisco: Exploring Signage & Public Spaces”, is an interdisciplinary seminar for new
students at the University of San Francisco. Participants assess their place in public space by
investigating the presence of words and images in the urban landscape.

San Francisco, a city of contrasts, dynamic history and eultural flow, is soaked with a unique
composition of words and image that comprise signage. All manner of visual communication -
directional signage, retail signs, banners, posters, billboards and advertisements strewn about
the streets and buildings struggles for attention, purpose, and the creation of urban identity.

“Visualizing San Francisco” is a study of visual culture and its contexts. This course surveys
graphic design styles, typographic forms and media found on signage dating from the early
days of San Francisco to the present. As new citizens of San Francisco, students tour various
neighborhoods and communities of the city, observing, collecting and documenting signage.
Reading, writing, and thinking about words and images [signage] as voices in the urban
landscape enable participants to interpret who the signage is speaking to and when. Students
engage in writing about their discoveries, and in the process learn to navigate their way
through the city.

LEARNING OUTCOMES

The following San Francisco sites and communities will be investigated: USF, the Golden Gate
Park, Ocean Beach, Mission, Castro, Baker Beach, Chinatown, Fisherman’s Wharf, Sunset,
Haight-Ashbury, Pacific Heights, Potrero Hill, China Basin, Bayview / Hunters Point, SOMA,
Tenderloin, Financial District, Golden Gate National Parks.

download course syllabus + schedule + field trips]
[download handout o1/ thought paper guidelines

READINGS



http://www.stacyasher.com/Art195_FYS_USF.html
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