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Young fashion designers engaged in a photo shoot at 
a professional photography studio. Enhancing their 
understanding of the fashion industry and the tech-
nologies of digital photography. 
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Message from the Chair
Hello Alumni and Friends,
I recently read the letter below from professor and 
Chair Garrison Roots. Perhaps you received the 
same letter. I found it thoughtful and heartfelt. So 
much so that I’ve asked the editor to reprint the 
letter, so that you have a chance to read or reread 
it. Garrison’s letter made me stop for a moment and 
really think about my surroundings much like what 
happened when I was challenged and inspired by 
any one of my art professors.  It reminded me of 
the many times I left class thinking and looking at 
the world a little differently.  I am thrilled to learn 
of the progress being made on the new Visual Arts 
Complex and look forward to celebrating the open-
ing in fall 2010.  Please take a few minutes to read 
this letter and give some thought to investing in the 
Department’s future as I have.   
Sincerely,
Dexter Williams
(MA Art History, 1984 & CU parent) 

Dear Friends:
Recently I was musing over the Talking Heads song, 
“Once in a Lifetime,” and I found myself especially 
interested in the lyrics of the chorus:
And you may find yourself living in a shotgun shack.
And you may find yourself in another part of the 
world. And you may find yourself behind the wheel 
of a large automobile. And you may find yourself in 
a beautifulh house, with a beautiful wife. And you 
may ask yourself—well...how did I get here? 

Of course, I started to think about my life, my work, 
and the impact the Department of Art and Art His-
tory has had on so many lives. It was a moment 
for daydreaming, and I completely took advantage 
of it. I thought about the drawings I made as a 
child, and how I was always the one on the street 
everyone sought out when they needed something 
depicted. I also thought about how un-cool it was 
to tell anyone that I wanted to be an artist. Those 
were fighting words – best not discussed. In those 
days, parents would shrink in disgust if their child 
wanted to be an artist.

The life of an artist, even the most successful art-
ist, is a fragile one. As a teacher of art, I lie awake 
on endless nights trying to address the thousands 
of questions that saturate my mind with regard 
to how this program maintains a voice within the 

larger and ever-changing conversation about art. 
How has this program changed lives? How does it 
stay relevant? 

I believe we stay relevant by evolving, growing, and 
embracing the new, despite obstacles. The state of 
Colorado, the university, college and students have 
all come together to provide this campus with a 
new Visual Arts Complex. It has taken 10 years 
of hard work, lengthy discussions, program plans, 
value engineering, lists of needs, lists of wishes, 
numerous suggestions and critiques to build this 
amazing art complex that will be used by all art 
students, the CU Art Museum, and the community 

as a whole in spring 2010. Just thinking about this 
enormous effort brings me back to my musing over 
the previously mentioned Talking Heads song, es-
pecially the last line of the chorus: “And you may 
ask yourself—well...how did I get here?” 

By all intents and purposes, I should not be where 
I am today. I dropped out of school during the sev-
enth grade just after my father’s death and was 
on a path to nowhere. However, I regrouped, put-
ting all my faith into my artistic abilities and my 
yearning to understand the continuing onslaught 
of questions I have about life and why we are here. 
I believe the measure of success is to be able to 
provide for yourself the next opportunity based on 
the accomplishments of your past. 

As chair of the Department of Art and Art History, 
I hope that your life was changed for the better 
because of CU. I hope that when you begin to muse 
over your life and your accomplishments, you are 
able to measure your success in a qualitative way. I 

hope that the knowledge and ideas shared here at 
CU provided you with an avenue to find your voice 
within the context of the “highest possible conver-
sation in the arts.” I hope the next time you turn 
on the radio and that Talking Heads’ song happens 
to be on, you stop and appreciate all the things in 
your life that have gotten you to the very place you 
are today.

For the Department of Art and Art History, success 
is measured by the stories of our alumni. We all 
have journeys and stories to share. Some are more 
difficult or remarkable than others. Tell me your 
story. As I lie awake at night wondering how this 

department has impacted its students, I find I need 
to know more about what’s happening in your life. 
Tell me about your journey in life and how CU made 
a difference for you. 

If your education at CU helped shape you into the 
person you are today, you might want to consider a 
“once in a lifetime” opportunity. This is your chance 
to appreciate the Department of Art and Art History 
and how it’s made a difference to you. For a contri-
bution of $1,000, you can name a seat in the VAC 
auditorium. This can be paid out over five years 
– making this only $200 per year for five years. 
And hopefully you may find yourself considering 
a $5,000 gift to be added to the VAC donor wall 
or $25,000 to name a graduate student studio all 
with the option of pledging this gift over five years. 
Please leave your name in a place where future stu-
dents may be sitting when they find their own voice. 
This kind of thing only happens once in a lifetime…
Kind regards,
Garrison Roots, Professor and Chair

Mission almost accomplished: Deborah Haynes and Garrison Roots at the VAC construction site, September 2009.
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San Francisco Museum of Modern Art
Lynn Kirby Retrospective Catalogue
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Nebraska Regional Programs
            for Students who are

Deaf or Hard of Hearing

http://nrpdhh.esu9.org/ 






Peralta Community College District 
Microscopy, Animation, Media Communications, and Global Information Systems
promotional postcards for Digital Media Workshops for Middle School
and High School Students 
2010
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GRAPHIC CREDIT: 

Inner and Outer Mission Districts, San Francisco City Planning Commission (1944)

GRAPHIC DESIGN 03  

SAN FRANCISCO STATE UNIVERSITY
DESIGN + INDUSTRY / SPRING 2013 
Mondays + Wednesdays 6:00 – 8:55 p.m. / Room FA 115

DAI 525 
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Central California farmers are selling their water rights to 
So-Cal developers at HUGE PROFITS. This water is 
subsidized and is sold to farmers for next to nothing. 
However, rather than using the water to grow crops, an 
increasing number of them are reselling their water to urban 
developers for MILLIONS OF DOLLARS in profits. And its 
all at the taxpayer's expense.

In recent years, the Dudley Ridge Water District, located in 
Kings County, and it’s roughly 20 landowners have sold off 
their water rights in the name of big money.  It is both UNFAIR 
AND HYPOCRITICAL since these farmers are constantly 
pushing for increased water supplies, saying that it is necessary 
to grow crops, only to turn around and sell the water for 
personal gain.

One acre-foot of water is approximately the amount 
of water a single houshold uses in a year. 

$73 MIL.
14,000 Acre-Feet of Water
@ $5,214.29 per AF

SOLD TO MOJAVE WATER DISTRICT

$58 MIL.

DUDLEY RIDGE
WATER DISTRICT

2,000 Acre-Feet of Water
@ $5,850 per AF

SOLD TO TEJON RANCH COMPANY
Over 5 Years

$

TURNING CLEAN FARM WATER INTO DIRTY MONEY

$14 MIL.
Water rights to

900 Acres of farmland

SOLD TO IRVINE RANCH WATER DIST.
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HOUSE OF PRIME RIB
CLOSED INDEFINITELY
As a carnivore, imagine a day without meat as part 
of your diet; seems bearable. Now, imagine going 
weeks, months, perhaps even years without meat. 

In the year 2060, in an effort to push for water 
conservation against the reoccurring droughts, the 

City and Country of San Francisco has enacted a 
bill to eliminate all production, transportation and 
selling of all meat products. All factory farms and 
meat packing plants will be closed and all local 
businesses affiliated with meat will be recalled. City 
inspection will be visiting the following locations 

to ensure vacancy of any meat products. Failure 
to adhere to the bill will result in a fine of at least 
$1,000,000 and jail time up to 5 years. Businesses 
unable to operate shall immediately file bankruptcy 
and visit www.bill451,org to receive compensation 
for the loss of their business.

CITY AND COUNTY OF SAN FRANCISCO

ALONG WITH THESE OTHER RESTAURANTS, MARKETS, STORES, ETC...

NOTICE





HOW LONG 
DID YOUR 
SHOWER LAST?
Water is one of the most important sources that keep humans and other life forms 
alive. However, many individuals are unaware of how much water they use in their 
homes and other facilities around them. For instance, some may excessively flush 
their toilets with little to no use while others tend leave their sinks running when 
brushing their teeth.

The Spring 2013 Graphic Design 3 class at San Francisco State University 
participated in a survey where they were asked to estimate how much time they 
typically spend during a shower. With gathered information, I developed a 2-part 
infographic which addresses the amount of water used and saved per student as 
well as a whole class.

Anthony Buada | DAI 525 | Prof. Asher | Spr. 2013









http://gabrielbentley.com/school/water/
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Mapping for a Narrative Atlas / Food + System 
San Francisco State University
Fall 2012
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Seafood
Fish : Earth-driven 

metaphor

core micromacro

objective

subjective

merecicky_art255_03_fish_earth_sp07



Spring 2007
Nora Merecicky
Poster Design
visit project web site

http://stacyasher.com/merecicky_webpage/html/index.html
$$$/Dialog/Behaviors/GoToView/DefaultURL


This system of icons for a grocery store of the future has 

evolved tremedously from its initial conception. Collecting 

images representing the categories of seafood, prescriptions, 

cheese, alcohol, and cake was key in providing reference 

points for forms, compositions, and content of these studies.  

Developing a consistent visual language proved all at once to 

be the most signi�cant and delicate aspect of this project thus 

far.  I found in analyzing my own and others’ icon systems that 

inconsistent style and language become confusing and 

distracting to the viewer, causing the icons to fail in communi-

cating their intended meaning. 

My concept of the future is very much focused on socioeco-

nomic status; wealthier people will be able to a�ord 

less-common foods such as natural cheese.  The rich also have 

greater access to the new “healing meals,” alternatives to pill 

prescriptions that may take the form of a tiny gourmet cake for 

example.  Those with less money to toss around will often be 

forced to purchase cheaper, processed foods such as cheese in a 

can.  The lower classes will also turn to their own alternatives for 

healing and relief, such as medical marijuana.  Since my earth-

driven and tech-synth groups were assigned to the lower and 

upper social classes, some of the icons such as the cheese and 

wine may initially seem counterintuitive, as if they belong in the 

opposite group. But because these icons exist in a grocery store 

in the future, where the wealthy can a�ord “gourmet” foods 

created for speci�c medicinal purposes and the poor must often 

turn to processed or old-fashioned alternatives, the icons are 

justi�ed in their context of the year 2096.



   

2096
The purpose of 
f reeze-dry ing is  to remove 
a solvent (usual ly water )  
f rom dissolved or dispersed
sol ids.  Freeze-dry ing is  
method for preserv ing 
mater ia ls,  which are 
unstable in solut ion.  

Technical/Synthetic and Earth Driven Futures 

The year 2096 brings many changes to our society.  Civilization is centered around virtual 
reality and interactions of many kinds take place on this virtual plane.  The grocery 
experience is no longer a physical one and jobs are no longer done in the physical sense 
either.  Groceries are prepackaged and rarely fresh except when one ventures to a black 
market grocer.  Society has become extremely stratified and class divides along the lines 
of those who can afford and know how to use the technology and those who cannot.  
Pollution and overpopulation has depleted land and resources and pollution has created 
an unpleasant atmospheric experence for those who have to work or simply venture 
outside.  In the future grocery stores will be eliminated completely in the physical sense.  
Instead there will be warehouses filled with all of the food.  These warehouses are located 
in strategic points around the major cities in order to create the most efficient delivery 
system.  In order to obtain this food one must simply access the Internet through their 
virtual reality mask.
Due to the drastic climate shifts around the world fresh fruits, vegetables and meats are 
hard to come by; many people are forced to buy them on the black market at extremely 
high prices.  This black market can be dangerous and is very expensive.  People can never 
be sure if the meat they are eating would be approved by our FDA standards or if the fruit 
has been genetically altered in some manner.  The packaging of food has become more 
efficient and compact; it is also self-destructive.  Once a packet is emptied and when all 
the food is gone the bag or box disintegrates.  The food itself comes in mostly 
freeze-dried form made from a soy base.  In order to eat it one must add water to the 
packet and cook it or simply eat it that way.  As a result of pollution, there is a shortage 
of fresh water and many people have water purifiers for salt water, which creates a more 
complicated process when it comes to food preparation. 

Society has become centralized around a virtual reality interface.  Interaction happens through 
virtual chat rooms where a person’s image appears, people shop, talk and move around in this 
manner.  Because of the worsening atmospheric conditions being outdoors is ill advised and so 
there are simulated indoor-outdoor environments.  People must travel to these destinations or 
simply have them installed in their homes in order to enjoy “nature.”  Because there is interaction 
based on virtual reality many jobs are done from home, the workplace is a virtual one and the 
concept of an office job is transformed.  For people who do not have the skills to gain these types 
of jobs there are delivery jobs and other manual labor occupations that people can work in.  The 
grocery experience for this “lower class” is also different.  They simply travel to the warehouses and 
obtain the items they need directly from there without the image base available in the virtual world.  
Society has become very hierarchal with the lower classes being forced to work in menial labor jobs 
while the middle to upper class enjoy the luxury of computer based enterprises.  World governments 
have dissolved and battle for cyberspace is the main form of contention amongst competing 
nations.  Discrimination comes in the form of class difference and genetics.



innovation













If we are to change our world view, images have to change. 
The artist now has a very important job to do. He’s not a little
peripheral figure entertaining rich people, he’s really needed. 

– Vaclav Havel,  1936–2011









http://www.generositycity.info/
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“Design is simply a 
tool to help us connect 
to our communities 
and make a difference”
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VISUALIZING
SAN FRANCISCO:
EXPLORING SIGNAGE
& PUBLIC SPACES

 167 Kalmanovitz Hall
University of San Francisco 
Art + Architecture       Spring 2013





What is public?
What is private?
What is a place?
What is a space?
What signs are present?
What kinds of meanings 
are made?
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http://www.stacyasher.com/application_StudentWork_Video.html
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http://stacyasher.com/assignments_Fall_2011.html
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Typography 

Exploration of the history of typography. Students were assigned specific periods in  history 
to research and then designed a short presentation about their discoveries.

Fall 2012
Survey of the History of Typography
Elena Staats + Mia Aguillon
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Fall 2008
Text Messaging
Jorda Higa

see documentation of the book
project on the following web page:



Fall 2008
Text Messaging
Catherine Mondoy
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Spring 2009
Kacie Yarborough 
Secret: What is 
Publishing
What is Public? 
What is Private?
Site Investigation
Book Design
Soft Cover
Construction



Spring 2009
Kacie Yarborough 
Secret: What is Publishing
What is Public?
What is Private?
Site Investigation
Book Design
Soft Cover Construction

Spring 2009
William Carra 
Secret: What is Publishing
What is Public?
What is Private?
Site Investigation
Book Design
Soft Cover Construction
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See you soon!!

We also host garden work days. If you are 
interested in learning more about gardening 

through hands on experience, come on by any 

Tuesday, 1:30 – 5 p.m.!!

Watch for the Garden Project Farmstand

coming to the USF main campus every

Thursday, 10 a.m. – 1p.m.
starting on October 1, 2009 

The USF Garden Project is an 1/8 of an acre garden, orchard, and community space located on
Turk Street just west of the Education Building on the campus of the University of San Francisco. 

Currently the Garden Project is the main learning laboratory for a USF freshman living/learning
community where students learn to cultivate plants and community through the growing, marketing,
cooking and distribution of the garden’s bounty.

The Garden Project would like to host 
other classes, events and workshops.

Contact us with your ideas!

The Garden Project also hosts
individual garden plots available
to USF faculty, staff, and students
on a first come, first serve basis.  

Email stone@usfca.edu if you are interested 
in a plot.



Welcome to the...



Welcome to the...

Welcome to the...
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Nico Traut
Super Pedro Brothers / Interactive Game / DVD / Installation

 http://nicotraut.com/portfolio/super-pedro-bros/ 
http://nicotraut.com/portfolio/super-pedro-bros/


Kelly Locke 
Web Design / Interactive Media / Social Media / Cultural Criticism 
Spring 2005 
 

http://www.kellycrystal.com/impressions/ads/
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